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' Dr. Krishna liumar Pandey
| ' Associate Professor

‘Every experience, no matter how bad it seems, holds within it a blessing of some kind;

the goal should be to find it.

A warm and hearty welcome to this Jan edition. It is our immense pleasure to present
before you this edition which is characterized by both ebullience and singularity.
‘MINDBUZZ’, the name of the magazine, not only suggests, but also aptly justifies its
distinctive, unique and exceptional contents. Mind buzz means Brainstorming by great
brains’, and what better way of brainstorming other than the literary association of
highly experienced Teachers and hardworking students? The highest level of creativity
occurs when inspiration is accompanied by right action and proper implementation of
ideas. Inspiration of a teacher and right action by a student always works wonders. This
magazine delves into the nuances of life, and the creations or wonders that fill it with
awe. My heartiest appreciation goes out to all the authors of the articles in this
magazine. The ingenuity and fecundity of these budding authors in the literary field
combined with the revamping and customization provided by the highly efficient

editorial team has made this magazine possible.

‘MINDBUZZ’, a magazine extraordinaire, to fruition. | hope you relish its company, and i

soak in its informative content.

Thank You All!
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PARADIGM SHIFT IN INDIAN E-SHOPPING
BEHAVIOUR: 2023 ONWARDS

. E-shopping hJs been a driving force in world shopping environment. It is seen a three-

. fold increase trend over the last decade in online shopping. This trend shows the
importance of the online channel in modern shopping environment. Also, itiis exhibiting a
paradigm shift in consumer perception and preferences. S A
Moreover, the Covid-19 pandemic has been an opportunity for:e-shopping adoption
widely. The grblwth.iri'online shopping induced by the Covid-19 pandemic has largely
persisted across the world especially in India. In markets, like- the US and China, the
annual growth in (Ia-shopl)ping is slightly lower to pre-pandemic Iev?ls. ButiIndia has seen
an exponential growth |rll e-shopping penetration after the pandemic situéltion.
India’s e-shopping market is showing estimation of $57 to $60 billion in 2023 by adding
$8-$12 billion annually since 2020 (As report by Bain & Company). Further it - is
estimated that the market is grown by. 17% to 20% from 2022 to 2023, which is bit slower
than the 25% to :30% historic growth rate. The short-term drop was driven by some
inflation factors. iThis happened due to consumer sentiments  towards reducing

’ M L . . f i1
purchasing and spending aﬁF.r Covid-19 pandemic. A .
Despite slower growth, overall online spending is only 5% t0 6% of total shopping in
India from others like 23% to 24% in.US and around 37% in China..The major points that
triggered e-shopping 'gjr"(h)-vi/thd i’hLTr'idia are increased digi aLéf;bes§- with chelaper data rates
and good logistics facill'Ltylae'r.!_hpncéd affordability and ¢ Onj\tﬁennilerllce in digital ecaosystem.
Another point is growing economy of fndia- Growing,G'D‘ijilla be a critical factor to Indian
e-shopping growth -over ‘the next decade.- In Iidia, an estimated 60 to 70 million
1 P T NI [ o P m .4 A " 3 E

households are going to-be }?lpe_q as the upper-mlddLg:._s_a@.‘uRper-lncome level which in
turn are likely'to account for at least,85% of e-shopping expenditure’by 2028. Moreover,

Government initiatives like the 'open network for-Digital’Cemmerce industry will further
extends the growth of e-shopping in India. g

Hence, it is expected that e-shopping market in India will be bounced back from 23% to
25% growth and will reach over $160 billion by 2028.” .

Dr. K'K Pandey o
Associate Professor
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- A few years ago | watched a movie called Terminator. Many parts of which were
\_yvatched and all those films were highly praised. But now this is going to happen not
only in' movies but also in reality. Scientists have already created robots, now work is
going on on Al. Driverless vehicles have also arrived. The author i |s not talking about the
war between robots and human species because that is still a distant thing, but what
can happen if mtelhgence is instilled in robots. Robots can replace whom! Which white
color people are ‘at risk of losing their jobs because of robots? will unemployment
increase or decrease? What kind of people will feel threatened? Which way will be more
inclined? Will a robot stqnd as a competitor to the human spemes'?

In this article the above | [ssues will be discussed - :

“There is no' simple answer,” said Stuart Russell, assistant professor of neurological
surgery at UC San Francisco and author of his upcoming book “Human Companions:
Artificial Intelligence and thelProbIem of Control,” “but in the long run almost all existing
jobs will be lost.” , So-we, need very complex policy changes-td pr‘epare for the economy
of the future.” -

Till now, in developrng countnes such public cons'trdctlon pl‘OjeCtS have been
implemented to increase ernp:lo _rnent in which the use Qf‘m‘qchln.bs remains negligible.
This means'that due to ‘excessive-use of machines, wgrkers (manual workers) are in
danger. Historically, thls ‘suspw:lon |s clearly Warrqgteﬁ-'Thls is ‘certainly a shock as
mechanization of agricylture swallows up mllllonsqof jobs. JGraduaIIy industrialization
increased and the inflow of Iaporers alsorneﬁeased but ‘today;in the computer age, Al is
being used' in computers ang they are-belng converteﬂ’ ' into, robots:‘In such a time,
robots are being replaced in the same types of tasks performed‘daily. Such as driving a
vehicle without a driver, using sensors |nstead of humar}f;lg:quahty control, ‘etc.

Of course the use of robots in facwnes is nothing new. Fhey have become essential in
every area of manufacttiring, ‘from- automobiles to-making semiconductors. At electric-
car company Tesla's ‘new plant in :Eremont, California, 160, highly flexible industrial
robots build about 400 cars a wegek.

ROS—or Robot Operating System—was originally' conceived :at- Stanford University's
Artificial Intelligence’ Laboratory ‘and then developed-into a full-fledged robotic platform
by Willow Garage Inc., a small company that designs-and builds programmable robots

that are mainly used, by researchers in- various universities. “A. variety of educational .+

robots are focusing on' everything from stimulating the_technological creativity of those
disabled children to assisting children with autism or learning disabilities
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Automated guided vehicle (AGV): mobile robots navigate around large facilities such as
warehouses, c‘ontain r ports, or hospitals by following markers or wires placed in the
* floor, or using vision or lasers. Passes are used to transport things.
wfThere are many tasks that humans can leave to robots, these tasks can be boring, such
as cleaning, or they can even be dangerous, such as exploring inside a Volcano. Other
tasks that are physically inaccessible can be given to robots, such as e>'<|'oloring another
planet, cleaning long pipes or performing laparoscopic surgery, etc.'
Someone ‘asked question in Quora and author found the answer in.the same that, “Will
robots replace human b‘eings in the future?” Ll
It is a thought that.can stir up a mix of curiosity, excitement, and even a Io'uch of anxiety.
Now, it's true that robots and artificial intelligence (Al) have made remarkable strides in
recent years. They can.perform complex tasks, learn from data, and e'v%n mimic human
behavior. Some [ni'ght argue that this progress could lead to robots taking over certain
jobs traditionally performed by humans. ' '
But hold your: horses! While robots are indeed becoming more ‘advanced, there are still
some cruciallaspects of béing human that are quite hard.to 'rebli’c"lét'?'. Let's consider a
few points: Lo & L
1. Creativity and Emotion: Our human capacity for creatii/ify and emotion is something
truly special. The ability to exprgss ourselves through art,.iusic,.and literature is deeply
rooted in our huimanity. if's a realm where robots haye,,‘;’r‘éf to fully venture.
2. Complex.Social Interactions: Himans excel at navigating intricate social/dynamics.
We possess: empathy} intuition, and" the abilgly“'i;d' understand . subtle.:nuances in
communication. These islll<.1"IIEffare essentiak-in many. .'e‘rbféslﬁ:Sions that . require’ human
interaction. o b i e ™ e s i
3. Adaptability .and Flexibi'hltilf Humars are Iemérkaleﬁ?é éptable creatures. We can
swiftly respond: to unexpectef, situations, learn nevi sl'q‘ HS/}admd adapt to changes in our
environment. This flexibility gives.us an edge when facing’ unpredictable challenges.
4. Ethics and Morality: As -moral beings, we ponder ethicdl dilemmas  and make
decisions  based ‘on- valties..and tBnscience. Our ability: 410- consider the broader
implications of our actions is-a fundamental aspect of humanity that remains complex for
robots to grasp fully.
Now, that's not to say that robots won't have.a-significant role in the future. In fact, they
already enhance various.industries and perform tasks that free‘up humans to focus on
higher-level responsibilities, It's more about finding a balance, - where humans and robots +
work together synergistically.
So, while robots may continue:to evolve and become -increasingly capable, there are
certain qualities that make us uniquely human. As we journey into the future, it's crucial .+
to embrace the potential of technology while cherishing and nurturing the essence of
what makes us human. i
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Content marketing|is creating text, imagery, audio or video strategically that delivers a relevant and
interesting message to a customer or a prospect while at the same time paving the way for a sale.
Contents need to have atlleast three strategic elements viz. audience, relevancy and spark to be an
efféctive tool i.e., move the audience. The audience is the people at different stages in how they are
connected to an organisation. it includes people who are prospects, leads, and have some interest but
are not ready to buy. It includes people who are already customers. It includes péople who Jare not in
the market for that product or service but know somebody who is. Or they write about the space, or
they're just well cohpected on a social site like Facebook and can spread the cofitent to the person
who is going to become a customer. Life L

Strategic icontents start with attracting people and drawing the attention of the audience. This will start
if the contents are relevant'to the audience despite it being uninteres'tfng or not exciting! Is this
possible to make an unintéresting topic relevant to the audience? Off' cou,rsé!_ A 'topic becomes
interesting when, it is relevant'to the audience. But the question is how to make; a topic relevant. To
answer this, a topic can be réle\(ant if it is wrapped in humour or a faseinating story or if it paints the
frustration ofian audieqqe yvith i'Es problems. " G

The success of contents can. be gauzed through the lens of consumPtiOn of contents! It's worth
consuming if people are 'reading it, listening to the audio, watching'the. vidéo 'and sharing it, giving it
exposure to a wider, a;libliemce.'%p; that leads to the third thing th&t.@vorks,, f‘r‘gﬁkes content marketing
work, which is it'has to hlgive 'some spark. The spark may come from‘anywhere,in the organisation from
any person who-has passion for tlje*(_)‘rganisation- it might be the*founder, ‘a sales person. a support
person or a customer.: &+ L 4 Ly Rl

As a content marketer one has:always to .be a student- curibfﬁs,l.leaniung, Io&ing for what.is going on in

the organisation to create, '(Eﬁrnifh the relevant content _foﬁifg“’éudi'énlc'e ithat. sparks it and draw its
- dd o a e ad & o o2
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) Q& Role of Green Finance on Growth of Indian Economy (With N
ml Special Reference to Renewable Energy Sector) W

J The issue of sustainable development is becoming more and more important as a result of the ™
massive emissions of greenhouse gases and the depletion of natural resources brought about
by rapid economic development. These factors have also increased temperatures, which
capise frequent weather extremes and threaten biodiversity on Earth. Sustainable development
(SD) is defined by the World Commission on Environment and Development (WCED) as
development that satisfies current needs for existence without jeopardizing the ahility of future
generations to satisfy their own needs. As per IRENA (International Renewal Energy Agency,
2020) statistics, there would be a minimum $2 trillion worldwide investment deficit in
sustainable development projects between 2021 and 2023. Green finance is becoming more
and more popular as a \{ilable financing option in response to the massive financial needs.
Green finance emphasizes the protection of the Earth’s ecology, pollution control, and the
promotion of sustainable _T,qqial development through the rational'alllbjcation of resources, and
its growth \is beneficial to balancing the relationship between economi¢ development and
ecological protection an.cf implementing monetary assistance ' for green development.
Sustainable development initiatives are mostly financed by green bonds, green banks, carbon
financing, and sustainable Ie'qq.fty at the moment; but, in the fut-u"r'?i green financial instruments
will take on./a more diverse: AN e of uses. The problem of QEG}Wlng energy consumption, or
reducing resource pollution-while.raising living standards and satisfying , production needs,
must be addressed in order"tp. éch_"!ev'e sustainable devel_pp:r'r}el'r}t.. Today, most of nations rely
on fossil fuels to meet their energ -gemands, and as Iong_uaf energy consumption‘keeps rising,
carbon emissions will likely sta-ylhigh.*FossiI fuel use It:—‘,-‘ave?-residues of various forms that are
not reusable and have irreversible effects on the envirQ,nnrﬁéth. ¢
It is anticipated that developing nations.will getincreased financial and physical help to
hasten the creation of'|Jow-carbon transition-demonstration.zones and the'development of
renewable energy'sources. It is challenging to substitt—jg'e- green finance, ‘a potent instrument for
supporting green project financing, in-the process of-bringing down the’cost of renewable
energy projects. Every energy shift, ineluding the switch.to renewable’energy; is made possible
by financial mechanisms and innovation .

At present, India is a'5th largest.economy in the world. In.2024, India’s GDP reached $3,730
billion, with an annual'growth of 5:9%.-India’'s economy has grown dramatically in the last
several decades as 'a‘result ofsnew economic policies implemented by the government to
ensure that environmental resources are used properly. Fhus, excessive use of forest
resources resulted in pollution and environmental degradation, which makes it extremely
difficult to preserve the ecosystem.and avoid-several detrimental.effects on human health. On
the basis of Ministry of ‘Envireanment, Forest and Climate</Change in India, the ambient air
quality of 131 cities in‘India exceeded the standard in 2023, 'Conventional sources of energy,
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particularly coal-based power plants,-contribute-to air-pollution, leading to adverse health y

effects and environmental degradation. ‘Shifting to-non-conventional energy helps improve air -

quality by reducing the release of pollutants like sulphur dioxide, nitrogen oxides, and o
10

particulate matter.
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Although the air quality has been greatly improved, solving the air pollution problem is still a‘.:
major task to achieve the goal of sustainable and high-quality development of Indian economy.
India, like many other nations, is facing the challenges of climate change, environmental
degradation, and increasing carbon emissions. Non-conventional energy plays a crucial role in
mn%gatrng these challenges. Non-conventional energy sources, such as solar, wind; and
hydropower, generate electricity with minimal or zero greenhouse gas emissions. By
transitioning to these cleaner sources, India can significantly reduce |ts carbon footprint and
contribute to global efforts to combat climate change. Non- conventional energy projects align
with the principles of sustainable development by harnessing energy from sources that are
abundant and replenish able means. This ensures a more balanced and sustainable use of
resources, reducing the environmental impact associated with finite fossil fuel reserves. Both
the government and:corporate sectors in India are playing crucial roles in the promotion and
development of non-conventional or renewable energy sources. Their contributions are aligned
with national goals of sustainable development, energy security, and'naddressing environmental
challenges. The Indian government has implemented various polrcres and schemes to promote
non-conventional energy, such as the National Solar Mission, the Natronal Wind Energy
Mission, and the'National Blofgelm Policy. These policies set targe}s pro'\'/lde incéntives, and
create a favourable envrronmen\t for the growth of renewable energy. Gorporate entities,
including energy companles fmancral institutions, and prlvatellnvestors are contributing
significantly to the fmancrng of- renewable energy projects. Their investments support the
development,‘installation, and operatlon of solar, wind, ﬁn‘ﬂ éther renewable energy
infrastructure. Many compames fulflll therr CSR obIrgatre-nsby mvestlng in renewable energy
projects and promoting sustallraable practices. This m;lﬂd,es fundlng community-based
renewable energy initiatives ancUor(DJects that enhance. energ}/ access in rural areas.'According
to the Ministry of Powe, India has-424 GW ‘of power generafloh capacity) which includes
around 180 GW from non-fossilifuels, ahd another 88 GW‘r the works. The country has a
target of 500 GW of renewable energy 'Capacrty by 2030.- 4

Green development refers to-an approach to econoncuc-growth and'progress that emphasizes
environmental sustainability; social responsrf)rlrty, and the-efficient‘use of resources. It is a
holistic and inclusive concept that.seeks to balanee economic development with ecological
integrity, social equity,“and the well*being of present and future generations. The goal of green
development is to createja harmonious-and sustainable relationship -between human activities
and the natural environment. Green finance is-erucial for sustainable development, promoting
renewable energy sources like wind, soldr-and waterswhich have a’lower environmental
impact. In the future, the development of renewable-and clean'energy will be placed in a more’
prominent position, and the important role of renewable energy-in India's emission reduction
path will be fully utilized to help achieve India's energy revolution‘and sustainable development
goals. &
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First and foremost, lemotional intelligence enables leaders to connect with their team members on a
deeper level. Leaders who possess high El are empathetic and attentive to the needs and concerns of
their employees. By focusing on empathy, they create a supportive and inclusive work environment
where individuals ‘feel valued and understood. This fosters trust and one\lty; leading to increased
employee engagement and productive. Moreover, emotional intelligence leayes leaders with ‘the skills
to navigate complex interpersonal dynamics effectively. In today’s diverse and multicultural
workplaces, leaders must be adept at managing conflicts, resolving disputes, and building consensus.
By understanding their own emotions and those of others, emotionally mtelllgent leaders can defuse
tensions, facilitate constructive dialogue, and forge strong relationships based on mutual respect and
trust. Furthermore, emotional intelligence is essential for effective decision-making, and problem-
solving, Leaders, who possess El can remain calm and composed under pressure, enabling them to
make sound' judgments: even, in challenging situations. They are also' skilled ‘at recognizing and
regulating their own emotions, preventing impulsive or rash decision- maklng that.could have negative
consequences for the organization. Additionally, emotionally intelligent leaders are open to feedback
and willing to consider alternative perspectives, leading to more informed and thoughtful decisions.
Additionally, emotional intelligencé plays a crucial role in inspiring arid Jrﬁc')tivating others, Leaders who
are emotionally intelligent' are adept 'at communicating vision, values,‘and ‘goals in d'compelling and
authentic manner. They inspire trust'and confidence in their team members, empowering them to take
initiative ' and pursue excellence. By recognizing and acknowledding : the - contributions of their
employees, emotionally mtelhgentu leaders cultivate a cultuge, f-iapprematlon and- recognition, which
fosters loyalty and commitment. Emotional intelligence is clcasefyf nked.to resilience and adaptabllity,
qualities that are flexible for effective leadership in today’s I;a‘pldly changing. business environment.
Leaders who possess El afe bétter equipped to navigate uncértamty, ‘Hounce back from setbacks, and
lead their teams through)periods of, transition and change. They‘af -agile' and flexible, able to adjust
their leadership style and, approach. to suit the needs of=the s}uatlon and the individuals involved.
Leaders who possess high El ‘are, better equippéd To conneet-With -their téam mémbers, navigate
interpersonal dynamics, make sound-decisions, inspire and motivate others;.and adapt to change. As
organizations increasingly recognize the importance of soft skills in leadership, cultivating emotional
intelligence among current and future_leaders will be-essential for driving success and fostering a
positive work culture.

In conclusion, emotional intelligence-is a fundamental aspect of: effective Emotional intelligence (El)
has emerged as a crucial ‘component. of effective leadership in today’s‘dynamic world. Unlike
traditional leadership models that prioritize techpical-skills and 1Q, El.encompasses the ability to
understand, manage, and leverage emotions in_oneself and.others.

L/

Akshat Swarnkar
MBA Year 1 12
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‘\ S HARNESSING THE POWER OF DIGITAL MARKETING:
\M A GATEWAY TO SUCCESS

In today’s fast-paced, |interconnected world, the importance of digital marketing cannot be
‘overstated. As téchnology continues to advance and consumer behavior evolves, businesses must
\adapt their strategies to stay relevant and competitive. Digital marketing offers a, myriad of
opportunities toreach and engage with target audiences like never before, revolutionizing the way
companies promote their products and services. Here are some compelling réasons/why digital
marketing is essential for businesses of all sizes: ! '
1} GLOBAL REACH: Digital marketing allows businesses to transcend geographical bourdaries
and connect with audiences worldwide. Through channels such as social media, search engine
and email marketing, companies can reach potential customers regardless jof their location,
expanding their market reac'h exponentially. _
i I
2} COST- EFFECTIVENESS: Compared to traditional forms of marketlng such as print or television
advertising, digital arketlng offers a more cost-effectiveness solution: With targeted advertising
options and pay- per- -click models businesses can optimize their marketlng budget and achieve
higher ROJ (Return or?l mvestment)
1 l L R
3} TARGETED AD’\VERTISIN{B Dlgltal marketing provides: the q,blht)’ to target specific
demographics, mterestz and behawors with precision. By leveraging data analytics and audience
insights, businesses can: tallor their marketing efforts to resonate With their -ideal 'customers,
increasing the likelihood ofconversﬂbn and engagement. Jv'“".i' b jjl
S B 11
4} MEASURABLE RESLE TS Unllke tradltlenal markeirhg methods; digital ‘marketing offers
comprehensive " analytics “artd tracking “tools to pﬁewgte realitime’ insights into  campaign
performance. Businesses can*monitor key metrlc;s such as; website tfaffic, conversion rates, and
customer engagement; allowmg_ them to refine their strategles 12"#6 o!)tlmlze their 'marketing efforts

hl‘ -

for better results. 5 B ! S L

Al T e
5} ENHANCED CUSTOMER ENG,.P{(?EMENT_: Digital marketing facilitates two-way communication
between businesses ‘and, custemers; fostering deeper r:elationships and brand loyalty. Platforms
such as social media enable ¢ompanies- to interact wrth their -audience in real-time, address

customer inquiries, and gather valuable feedback to improve products and services.

6} ADAPTABILITY AND ELEXIBILITY; In the dynamic fandsCape. of digitalimarketing, businesses have
the flexibility to experiment'with different strategies“and adapt to changing trends quickly. Whether
it's launching a viral, social imedia campaign or_optimizing website content for search engines
digital marketing allows for agility and responsiveness-in meeting evolving consumer demands.

W
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-7} BRAND VISIIJILITY ND AUTHORITY:A strong digital presence is essential for building brand

\\éjsibility and establishing authority in the industry through content marketing, businesses can
reate valﬁjﬁble, relevant and formative content that resonates with their target 'audience,
positioning 't emselves as thought leaders and trusted sources of information.. || I

8} COMPETITIV'II:_ ADVANTAGE: In today’s competitive marketplace, blIJSiI‘IGISSﬁS that embrace
P | Rl ! LI o
digital marketing gain a significant edge over those that rely solely on traditional nlwfathods. By
staying ahead of the' curve and leveraging the latest digital tools and technologie?, companies can
outmaneuveflr competitors and capture a larger share of the market. i ] '
L

L IR I
In conclusion; the importance of digital marketing in the modern business landscape cannot be
ignored. From lexpanding m_arket reach and driving sales to fosterin Jclustomei engagement' and
building brandcredibility, digital marketing offers a multitude of benefits that are essential for long-
term success. By embracing digital strategies and staying attuned .to the ever-changing digital
landscape, buslf‘ffe's'sqs can thrive in the digital age and achieve their'g’lrowt,h .ob.jectiv?s.

1 ull Fla Y [ 0 b Y| I
llu. [ ik L Wi i1 B . ‘Il
1 "o Ba0) ) [ 8

"LL o b L . I i .Ii. u u
|l.l| 1 b 3 ] woa oo [
T w dd oo i
b ) ] *. H "'II‘I" 1 1 d .IJ.
bm i L aods & . ] 1 O
Il - " s "‘J.v A odoaw i .‘Ja
le O A SR e LR 1.
1 1y LL q o 4 o a = __..l":. ] R | .‘J 1.
1 N i.l.'- L..L. e = —a g - 4. Lh.‘ j‘ T
Il N ...Jl Li. o Tntss = o - Ldood .II“
- - I - PR Y ] I
L UL .la} = A R "R ".J
lfl Rl 11]._‘... O ] Jt.:rl i, F I I
5 U h-'!!' ._..I-.._ :'-. _- . - 4 4 . - - f:
Lymam e e T i R K S
I L -y LI.. - o au M L
5 . L & 5 . =l e P 1
Ty i Lk "ih - | & J‘J 1
ok 1'ﬂ....l.. b e o
.j e m i . - - [ |
. . r — - g 41&
! = B “J.r'tL
- = g™ w0
.= - | ]
- ‘.I- .

o e ' Shubhi Shukla o
MBA 15t Year
AIMT




In the world of MI?‘A programs, time is undoubtedly one of our most precious resources, you know?
Every single minute counts as we try to juggle coursework, internships, networking events, and
personal commitments and all that jazz. Yet, despite our best intentions, many of us find ourselves
falling prey|to the subtle allure of procrastination, which is not cool. In the 'realm of time
management, procrastination emerges as a formidable adversary, capabie of derailing even the
most meticulously planned schedules and jeopardizing our academic and professional goals,
yikes! I Wi |

At its' core, procrastination, is the act of delaying or postponing tasks that we know we should be
addressing.'It's like choosing short-term gratification over long-term success, which isn’t getting us
anywhere, honestly. 'While' it may give us temporary relief from our demanding,schedules,
procrastination ultimately takes a toll on our productivity, effectiveness, and well-being, you feel
me? . b I U] A

For MBA students, who are like constantly striving to excel'in a super cgfnp_e_titive‘ environment, the
consequenges of p‘rocrastinati'on can be like really, really bad. Missed deadlines, rushed
assignments, and subpar performance are just a few of the potential' outcomes when we allow
procrastination to dictéte*ourl actions. Moreover, the stress and anxiety that:.come wijth last-minute
cramming or-frantic attempts to meet deadlines can take a real :tqlf on our: mental and' physical
health, bro. Bl b T : j'

So like, why: do we pro'&r.astiri'ate.' knowing full well the consequences. of our actions,.right? The
answer lies in like this supe,hcdmpli&_ateg mix of psychologicgt,‘b‘ehaﬂliorhl, and situational factors.
Fear of failure, perfectionism, lack*of motivation, and poo?r'geﬁ'_f,;r{qula;ioﬁ are like ;,some of the
things that feed into-our ter‘ifncyt’q procrastinate. Additionglly; the congtant distractions of modern
life, like social- media,- ema i,-'e.ndl-lsmart ghflne notificat.i_dr}s', iqst mak‘e our struggles ‘with time
management even worse, dar.rljt.kn . T = e

As MBA students; it's like super important that we realize procrastination for what it truly is: a self-
sabotaging behavior that under;'mhe$ our:potential for success, Man: Fortlnately, there are some
strategies that we can'likeuse'to ﬁg@htptocra'stination and take“control of gur,time.

First and foremost, we got to cultivate self-awareness and:mind ness., By recognizing the triggers
and patterns‘that lead us to procrastfnate, we. can take proactive stéps to interrupt these cycles
and redirect our focus towards ymoré productive stuff..Alsp, setting’clear goals and priorities,
breaking tasks into smaller,.manageable chunKs, and using time-blocking techniques can help us
stay on track and make better use*of our time, cool!

In conclusion, procrastination is a like- Serious threat-to _our effectiveness and success as MBA
students, dude. By recognizing the signs of proerastination, understanding its ‘underlying causes,
and using strategies to overcome it, we can“take control-af our time and-unlock our full potential. In
doing so, we can ready ourselves.for success.not only in our academic pursuits but also in ours
future careers as leaders and decision-makers in the business world:

Shrishti Singh
MBA 15t Year
AIMT
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Social media has shown to be a valuable tool for connecting and interacting with customers for \_ﬁI
businesses. One'pf the most crucial tools for building a brand's reputation and increasing sales is
social media. However, given that social media initiatives are still relatively new, it is clear that none

of the corporations give them much thought. It offers a chance to showcase your brand's character,
principles, and products to potential customer. There's a catch, though. To make an effect and
prevent reputational damage, you must keep a positive brand image on socjal media.

According to Philip Kotler, the brand image theory is a branding concept that explains how
customers build . opinions and attitudes about a company based on their interactions and
experiences with it. Kotler contends that the culmination of all customer interactions with albrand
forms its overall illnage. Customers' exposure to and interactions with;advertising, jpackaging,
product quality, customer service, and other touchpoints result in these experiences.

SOCIAL MEDIA MARKETING : o

The use of social media platforms to engage with your audience in order to develop your brand,
boost sales, ahd improve website traffic is known as social media marketing. This include creating
and sharing quality materiak on your social media pages, interacting. with and listening to your
followers, tracking your progress, and conducting social media ads.

UNDERSTANDING THE IMPORTANCE OF SOCIAL MEDIA BRAND IMAGE °
Social media brand image is the way people perceive and associaté a'brand based on its online
presence. Put differently, |ts thg perception that consumers build, Jabout d:brand, based on their
interactions and content on social media. These platforms include JLmkedIn Instagram, ‘Facebook,
X, Twitter, and many maore. ‘I'hese perceptions extend beyond abrands conventional components,
such as its messaging or emblem. 'Palks user-generated conufent ‘and shared experiences all have

an impact on them. A e b
IMPORTANCE OF POSITIVE BRAND IMAGE ON SOCIA‘I‘_"III/IE‘DIA FOR BUSINESSES
Increased trust peta g e -.;- Sa i
Improved brand, loyalty o e T ) T
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Social media has become an essen'ti:aI cprfflponent of d:aily life in" the /digital age, serving as a
platform for ‘users to' engage with -one another and reflect on their own consumption patterns,
preferences, opinions; likes; and- experiences. Numerous options ‘for product and brand
communication actions, exist-inkthis, popular communication-space where users engage with one
another and with other wsers. These opportunities include cost,. time, and .simplicity of reaching
enormous consumer. masses. Many..companies do this_by setting up. their own brand pages on
social networking platforms, and devising canipaigns that entourage customers to share content,
including discounts, promotions, online preduct details] -and ads. It highlight a significant and
positive relationship between, social media—marketing - efforts.and brand image perception?*’I
Moreover, it was discovered that .brand image significantly influences consumers' purchase
intentions.

Vivek Pandey
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Exploring the Interplay of Lifestyle and Fashion
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In. the ever-evolving world of fashion, the interplay between lifestyle and personal style stands as a
aptivating exploration of identity. This research sets out to unravel the intricate dynamics that bind
ﬁ?epstyle choices and .fashion preferences together, forming a symbiotic relationship that shapes
contemporary style. Through a thorough examination of cultural, social, and Ipersomal factors, we seek to
understand how individuals curate their wardrobes as an extension of their upique identities.

Fashion has long been recognized as a potent form of self-expression, a medium through which
individuals communicate their identity to the world. However, the deeper layers of this expression often
remain elusive, -obscured by the ever-shifting trends and transient nature of the fashion industry. This
research aims to!peel back these layers, offering a comprehensive understanding of the interplay
between lifestyle and fashion and the profound implications it has on individuals! sense of self. Before
delving into the, complexities of this relationship, it is essential to establish clear definitions of the terms
at the heart of our exploration, - W) ALY

Lifestyle, a,muttifaceted concept, encompasses an individual's values, interests, habits, and broader
way of living. It is the sum total of choices made in daily life, from the foods we consume to the activities
we engage in. Fashion, on the other hand, serves as a dynamic platform.for. self-expression, allowing
individuals to.communicate theinidéntity through clothing and accessories. ..
These two elements cohverge, forming a dynamic interplay that §ives, fise to a Unique and deeply
personalized; style,, Persanal style,'then, becomes a reflection of'not just fleeting trends but a tangible
manifestation of one's lifestyle. ~ - %~ P B B
To gain a profound insight* into -thgwéﬁlat_ionship benNeerf;ﬁjﬁtylglan‘d fashion, it is imperative to
scrutinize how. diverse lifestyles- intricately shape sartoriad .cheices. :Lifestyle ‘choices, ranging from
fitness routines: to cultural incliqétidri.s, become evidengigf't'fge'fabrif of personal style. For example, a
fitness enthusiast might find resonance in the seamtess fusion of 'com"fort and functionality characteristic
of at leisure wear, SimuItaneously,_tqfree—spirired creative professignalmight be inexorably drawn to the
allure of eclectic and vibrantly expreésiyejatgire, reminiscent of a bbhemian tapestry.

By exploring examples fram minimali's't,hbohémiarf, and urban €hic Jifestyles,'we unveil the richness and
depth of styles influenced by individual,ways of living. Each Stylé becomes a visual narrative, telling a
story of the person who curate it. The. synergy betweérj"lifestyle and fashion is dynamic, with each
influencing and shaping the other.in a‘contipuous and recipfocal manner.: The exploration continues by
examining how fashion, becomes apowerful réflection of personal values and beliefs. Fashion, as an
extension of identity, transcendsiere aesthetics-and becomes ‘a- medium through which individuals
express their ethical,-moral; and cultural convictions. In.a werld increasingly‘conscious of environmental
issues, individuals who ‘champion environmental.-.consciousness- may.deliberately opt for sustainable
and ethically sourced fashion, aligning theirclothing choiges with their ethical convictions. This section
sheds light on how fashion. transcends mere aesthetics, becoming a potent manifestation of omne's
ethical and moral compass. The conscious decisions individuals make in aligning their style with their
values underscore the transformative power of fashion-as a form of self-expression.
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A deeper dive iito the|research reveals that the relationship between lifestyle and fashion is

reciprocal. It is not a one-way street where lifestyle choices simply manifest in fashion preferences;
ather, fashion actively influences lifestyle choices. Concepts like "dress for success" exemplify how
clothing can be a catalyst for confidence and professional triumph. Trends such: as power dressing
and the psychological impact of well-chosen attire underscore how fashion can inspire positive
lifestyle changes.,

Fashion, as a dynamic force, actively shapes how individuals perceive themselvepﬁ and interact with
the world. It becomes a tool for empowerment, a means through which individuals navigate the
intricacies of personal and professmnal triumphs. This section emphasizes the dyrlamlc and reciprocal
nature of the, relationship between lifestyle and fashion. In conclusion, .the intricate dance between
lifestyle and fashion emerges as a symbiotic relationship that transcends superficial aesthetics.
Personal style jis not merely, an amalgamation of current trends but a deljberate and conscious choice
that mirrors an individual's unique way of life. As we reflect on the findings, of this research, it becomes
evident that persondl style is a dynamic expression, influenced by -and mfluencmg the multifaceted
aspects of an |nd|V|duaIseX|stence mho o0

The findings.of thls research offer valuable insights into the evolvmg ilandscaupe of personal style. By
gaining a nuanced understandln%] ‘of the profound impact that the. ‘intersectioni of lifestyle .and fashion
has on individuals, “the résearch.aims to illuminate the intricate dyhamic$ 'that shape self-perception
and social represer,ltaqdn,._,Personal style, it seems, is a languade spoken by individuals, expressing
not only their aesthetic preferences but also their values, beliell;S Jgn'd ¢ultural inclinations.

b L o d o L_‘. .‘. 1 booo oo
Ila. L.. s i "‘J.u..l .l.u. i j{J
1y o X i L.J. . L = i J‘i I ] “-J 11- .‘J 1
1 LL I.'- i o a ll. = __I‘_-. 'E":‘ R B j‘ i u
i (AL LL — o - Jao T N
...Jl LL.J... - = o - Ldood
L L - FI | s
L L .la} 1 ..'.J.‘.l. Ad. .
1.L‘”' . O - . _at.:,l i, i
on ' o . = . B
U h-'!!' b - 4 . - -
L“ ‘L‘!. h: o ja J)f__.ln '
r - . a e =
Lo .!.L £ | P
ﬂ.-LI- -k - y 4
Sk - & o
!!&;; th - .
o r — - g ]
b iy | = B
1 . = . a .-
II-.. . = ‘.I.:
“——" :
Akanksha
MBA 1stYear -
AIMT

18

B




Executive Director
Ambalik&I Institute Of Management

| .
& Technology, Lucknow

&

T o b B s
- Dr. Ashuto sl;ll;_fﬁ?\iivefc'lfiz. .ﬁ

PR R R T

‘Diréctor Académic and
tAdn‘nm?tratm ., J‘Lj '
3Aana1il<_a_Insti51:1;ee Of Management
Il & Technology, Lacknow

b o .

o

E a -

Dr. Shweta Mishra
Additienal Director
Ambalika Institute Of Management

& Technology, Lucknow



	‘Every experience, no matter how bad it seems, holds within it a blessing of some kind; the goal should be to find it.
	‘MINDBUZZ’, a magazine extraordinaire, to fruition. I hope you relish its company, and soak in its informative content.
	Dr. K K Pandey Associate Professor AIMT
	Dr. Dharmendra Varshney Professor
	Dr. Om Prakash Assistant Professor AIMT
	Akshat Swarnkar MBA Year 1 12
	HARNESSING THE POWER OF DIGITAL MARKETING:
	Shubhi Shukla MBA 1st Year AIMT
	Shrishti Singh MBA 1st Year AIMT

	The Effects of Social Media marketing Initiatives on Brand Image
	Vivek Pandey MBA 1st Year

	Dr. Ashutosh Dwivedi
	Dr. Shweta Mishra Additional Director
	& Technology, Lucknow

